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NOTE TO THE READER ... m

JOINT NATIONAL
LISTENERSHIP RESEARCH

The following charts outline Weekly Reach and 7am-7pm (PT) share for October 2019
to September 2020 (2020-3), across key demographics. Reach data is compared to
the same time period last year (2019-3).

Due to Covid-19 restrictions no interviewing was conducted in Quarter 2 (April, May,
June) 2020. Therefore, the current report incorporates 9-months' data during this

12-month period.

Definitions:
HKWK is defined as Housekeeper with dependent children (any age)
Universe estimates and sample size — refer to 2020-3 data.

See Appendix for Sales house composition
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RADIO TODAY ﬂl@

Almost 3.2 million Irish adults listen to radio on an average day e

LISTENERSHIP RESEARCH

DAILY ) WEEKLY
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%

On average
listeners tune

into 1.5 radio
stations daily

. % \,
AV' M Ins O 256 192 282 Source: JNLR MediaStar Weekly Reach
Source: JNLR National Report 2020-3 * Average time spent among listeners 7am-midnight @ Ipsos M R BI

4 © 2020 Ipsos MRBI  JNLR Sales House Report — 2020-3

GAME CHANGERS



RADIO TODAY

J

While most listening happens on the AM/FM radio —330,000 listen daily on o JOINT NATIONAL

non-FM platforms

SHARE OF TIME
SPENT

|:| PCllaptop

—
=] Mobile

am/fm
(home/car)

Source: JNLR/MediaStar Platform Data 2020-3
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* Based on share of minutes 7am-midnight, to Irish stations
** Smart speaker introduced in January 2020-until ‘like for like’ data available, included in ‘other’
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WEEKLY REACH — NATIONAL & NATIONAL SALES HOUSES JHE

All Adults 000’s National Stations HKWK 000’s |  usnessnie néscascs
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WEEKLY REACH — NATIONAL & NATIONAL SALES HOUSES J"E
15-34 000’s 55-44 000’s .
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WEEKLY REACH — NATIONAL & NATIONAL SALES HOUSES

J
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Universe: 1,918
Sample: 4,271
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PT MARKET SHARE NATIONAL & SALES HOUSES

All Adults %

RTE Radio 1

National Stations

J

JOINT NATIONAL
LISTENERSHIP RESEARCH
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urbanmedia

Sample: 2,164

IRS Plus

Media Central
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PT MARKET SHARE NATIONAL & SALES HOUSES

15-34 %

National Stations
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Today FM
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JOINT NATIONAL
LISTENERSHIP RESEARCH
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urbanmedia

IRS Plus

Sample: 2,506

Media Central
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PT MARKET SHARE NATIONAL & SALES HOUSES

35-54 %

RTE Radio 1
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Sample: 3,583
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JOINT NATIONAL
LISTENERSHIP RESEARCH
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WEEKLY REACH - DUBLIN & DUBLIN SALES HOUSES JHE

All Adults 000’s

Du bl | n Statl ons H KWK OOO’S LISTENERSHID RESEARCH
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WEEKLY REACH - DUBLIN & DUBLIN SALES HOUSES

J

, ) ) s JOINT NATIONAL
15-34 000’s Dublin Stations 25-44 000’s HISTENERSHIP RESEARCH
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Universe: 463
Sample: 842
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WEEKLY REACH - DUBLIN & DUBLIN SALES HOUSES

J

JOINT NATIONAL

35-54 000’s Dublin Stations 45+ 000’s LISTENERSHIP RESEARCH
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Universe: 498
Sample: 954

M ipsos MRBI

GAME CHANGERS




PT MARKET SHARE DUBLIN & SALES HOUSES

Dublin Stations

National

J

JOINT NATIONAL
LISTENERSHIP RESEARCH
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Sales Houses

Sample: 408

Media Central

HKWK %
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RTE

IRS Plus

M ipsos MRBI

GAME CHANGERS

Urbanmedia




PT MARKET SHARE DUBLIN & SALES HOUSES J"E

JOINT NATIONAL

15-34 % DUb||n Stat|ons 25-44 9 LISTENERSHIP RESEARCH
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Sample: 411 Sample: 551
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PT MARKET SHARE DUBLIN & SALES HOUSES J"E

35-54 % Dublin Stations 45+ % HSTENERSHIP RESEARCH
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WEEKLY REACH - CORK & CORK SALES HOUSES JHE

All Adults 000’s HKWK 000's | wrioanismes,,
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WEEKLY REACH - CORK & CORK SALES HOUSES JHE
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WEEKLY REACH - CORK & CORK SALES HOUSES JHE

35-54 000’s 45+ 000’s .
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PT MARKET SHARE CORK & SALES HOUSES J"E

JOINT NATIONAL

All Adults % Cork Stations HKWK % LISTENERSHIP RESEARCH
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PT MARKET SHARE CORK & SALES HOUSES J"E

JOINT NATIONAL

15-34 % Cork Stat|ons 25-44 9 LISTENERSHIP RESEARCH
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PT MARKET SHARE CORK & SALES HOUSES J"E

JOINT NATIONAL
4 5 + % LISTENERSHIP RESEARCH
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WEEKLY REACH — REGIONAL ﬁl@

JOINT NATIONAL
LISTENERSHIP RESEARCH

All Adults
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PT MARKET SHARE REGIONAL — 2020-3 il

JOINT NATIONAL

AI I Ad u ItS LISTENERSHIP RESEARCH
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WEEKLY REACH - LOCAL AREAS ﬁl@

All Adults LISTENERSHIP RESEARCH
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PT SHARE LOCAL AREAS - ALL ADULTS

JIL

JOINT NATIONAL
LISTENERSHIP RESEARCH
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PT SHARE LOCAL AREAS - ALL ADULTS J r

JOINT NATIONAL
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PT SHARE LOCAL AREAS - HOUSEKEEPERS & CHILDREN

JIL

JOINT NATIONAL
LISTENERSHIP RESEARCH
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Small Sample Sizes
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PT SHARE LOCAL AREAS - HOUSEKEEPERS & CHILDREN
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Radio & Social Media
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Source: Radio Sales House Data

Radio is the original Social Media.
Irish Radio has over 12 Million connections.
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SALES HOUSE COMPOSITION m

JOINT NATIONAL
LISTENERSHIP RESEARCH

RTE
* RTE Radio 1, RTE 2FM and RTE Lyric FM

IRS +

« KFM, KCLR, Midlands Radio 3, South East Radio, East Coast FM, Tipp FM, Clare FM, Radio Kerry, MWR,
Shannonside, Northern Sound, Ocean FM, Highland Radio, Sunshine 106.8 and Radio Nova

Media Central

» Today FM, Newstalk, 98FM, Spin 1038, Spin South West, iRadio North West, iRadio North East, Beat 102-103
and 4FM

Urbanmedia
* FM104, Q102, Cork’s 96FM, C103, LMFM, Live 95FM, Galway Bay FM and WLR FM

Red FM
= Red FM in Cork
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